
to stand out in today’s 

economy 

Tyler G. Bloom  



About Me  



Today’s Goals 

• What’s your brand 

• Building your brand 

• Utilizing new marketing tools 

• Selling Your Brand 



Branding in Golf 



What’s Your Brand 

Philosophy 



PROFESSIONAL 

PASSIONATE 

CONSTRUCTION 

COMMUNICATION 

EDUCATOR/ED 

TEAM PLAYER 

PROBLEM SOLVER 

BENTGRASS 

MANAGEMENT 



WHO AND HOW? 



BE A TEAM 
Together Everyone Accomplishes More 

GROUNDS 

CLUBHOUSE 

MEMBERSHIP 

GUESTS COMMUNITY 

GOLF SHOP STAFF VENDORS 

FOOD & BEVERAGE 



 
Golf Committee + Pro Shop + Grounds  









Expanding Your Brand 



What makes you unique? 



Know Your Strengths Strengthen Your Weaknesses 



Marketing Tools 



Social Media 



“Regardless of your 

emotional 

commitment...understand 

the consequences.” 





Highlight Tasks or Projects 



“Packaging can be theatre, it 

can create a story.” 

Portfolios 

Resumes 

Online Resumes 

Video Resumes 





Do It Yourself 



Professionals 



Review 

1. Know Who You Are 

2. Know Your Target 

3.  Market Yourself 

Correctly 



Thank You! 
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Tyler Bloom 


